Abstract: A sustainable business model describes the rationale of how an organization creates, 12 delivers, and captures value, in economic, social, cultural or other contexts in a sustainable way. The
100
A precise look at the research on the SMBs reveals that the research on SBMs is more prevalent 101 in the U.S than other countries. Figure 4 indicates that more than 2500 research related to SBMs are 
112
A primary search in the literature of SBMs, it is found that 3688 documents in 27 different subject 113 areas are published. Table 1 constitutes the detail related to these 27 subject areas and the number of 114 articles has published in their area utilizing SBM in their title, or abstract or keywords. In the section of materials and methods, the data collection and reviewing process has 118 elaborately explained. In the review section, a pic picture of the current research on SBMs, firstly,
115

119
is provided and then the application of SBMs in different areas are discussed. In the discussion 120 and conclusion section, the findings are articulated and application in detail and 121 recommendations were presented for organizations and future research.
122
Materials and Methods
123
( TITLE-ABS-KEY ( "sustainable business model" ) AND ALL ( sustainability ) AND ALL ( 124 "Sustainable development" ) ) AND DOCTYPE ( ar ) AND PUBYEAR > 2015
125
When we narrow our search to the "Sustainable development" and "sustainability", the number
126
of articles drop to 86, and the subject areas change as follow: 127 128 Figure 6 . The subject areas of the articles are considered for future analysis in this study.
129
Where Environmental Science, Energy, Business, Management and Accounting, Engineering,
130
and Social Sciences will make our major classes of taxonomy. 
203
Management and Marketing
205
Business models have been considered as tools to implement the business strategies. Therefore,
206
it makes sense that the goals of the business models should be aligned with the organizations' goals.
207
Research has proved that designing a business model which can provide sustainability to the society,
208
environment and the business itself requires a prerequisite: providing sustainable values to the 209 society and the environment should be considered in the purpose of the organization, at first.
210
Stubbs [19] by studying the characteristics the sustainable business models of B Corporations
211
illustrates that social and environmental concerns are embedded in the mission and purpose of B
212
Corporations and the main goal of such corporations is to create positive societal impacts for its 213 stakeholders. He realized that such thinking affected the value propositions, value creation and value social and environmental standards, public transparency, and legal accountability.
organizations from diverse sectors, situated in Brazil and in the United Kingdom. They realized that
219
to integrate sustainability into SBM's value creation and delivery system, the organizations should 220 firstly, make a connection between business purpose and employees' values and believes, then they
221
should be pro-active and clear engagement in solving sustainability problems.
222
In addition to aligning the goal of business model with the business's itself, the rule of decision 223 makers in implementing a business model should not be neglected. 
242
By studying firms that provide energy efficiency products and services Tolkamp, Huijben,
243
Mourik, Verbong, and Bouwknegt [22] found that utilizing a user-centered approach to design a 244 sustainable business model is the key to success of these firms. 
338
Slow fashion is an approach aimed at intensifying sustainability in the fashion industry. Jung
339
and Jin [39] conducted a research to investigate the profitability this approach in the fashion industry.
340
Customer value creation framework, which is one of the slow fashion solutions, refers to creating 341 perceived customer value. The provide empirical evidence that participating the customers in the 342 value creation process increases their intention to pay a price premium for slow fashion products. 
433
benefit through the prioritization of sustainability-related 'cultural' resources. 
434
Circular Economy
436
Circular economy in the literature, has widely considered as a tool to implement and design a 437 sustainable business model in the different sectors in response to current unsustainable trajectories.
438
As it is shown in the 
442
Heyes, Sharmina, Mendoza, Gallego-Schmid, and Azapagic [51] applied the Backcasting and business model innovations. BECE is designed for the product-oriented firms that is why Heyes et al.
445
[51], by shifting the focus to a user-centered eco-design, design a circular economy models consistent
446
with the company's priorities of customer satisfaction and profitability. 
499
business models ensuring long-lasting change in the energy efficient building market. They believe 500 that the co-evolution of business models with both the wider energy system and the natural 501 environment is crucial for the development of a sustainable business model. 
502
